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1.0 Introduction 
 

As a Distributor of Phoneserve services, we appreciate that you may wish to 
create e-mails, web pages or entire websites providing localised information 
for your market. We recognise the value of this activity and we are happy for 
Distributors to make this kind of independent effort, providing that we can 
preserve the value of the Phoneserve brand in the process.  
 
Poor quality websites, inconsistent and out of date information, unsolicited 
e-mails etc; – these are all activities and practices that, with our name 
attached to them, can have an extremely detrimental effect on the 
Phoneserve brand. This needs to be avoided at all costs. 
 
This Document outlines the key factors that need to be considered when 
representing Phoneserve on the public Internet, enabling you to create an 
email,  website or web pages of sufficient quality to do justice to our 
partnership - benefiting both parties in the process.  
 
These guidelines have been put in place to preserve the value of the 
Phoneserve brand - following them is in your best interests. 
 
Note: For the avoidance of doubt, you are responsible for the content of your correspondence by 
whatever means. Under no circumstances will Phoneserve accept liability for any loss, damage, 
claims or expenses whether direct, indirect or consequential (including loss of profits and loss of 
goodwill) or otherwise suffered or incurred as a result of the content of such correspondence.  

 

1.1 Non-Compliance 
 

Failure to consider these requirements will result in a request from 
Phoneserve for the Distributor involved to follow the correct guidelines. If 
these guidelines are not then adhered to within a reasonable timeframe, 
Phoneserve reserves the right to request the removal of all reference to its 
brand from the offending website until suitable steps have been taken to 
rectify any misrepresentation. 
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2.0 Emphasising Ownership 
 

It is extremely important that any material published on the Internet or sent 
in an e-mail by a Phoneserve Distributor, be clearly and expressly indicated 
as having come from that Distributor, rather than from Phoneserve. It is 
important that a Distributor owns their own marketing message, to clearly 
differentiate between local and global offers and promotions etc. 
 
This should be indicated in two ways: 

 
1. By use of the Phoneserve ‘Partner’ logo. 

 
2. By providing access to the Phoneserve ‘Partner‘ disclaimer. 

 
2.1 Phoneserve ‘Partner’ Logo 
 
To clearly distinguish between Phoneserve and it’s regional Distributors, 
we have created the Phoneserve ‘Partner’ logo as pictured below: 
 

      
 
As a Distributor, wherever you apply the Phoneserve logo on your website, 
web page or e-mail, please use this version of the Phoneserve logo.  
 
If the logo you are using does not have the ‘Partner’ element incorporated, 
please ask your Account Manager for a copy today. 
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2.2 Phoneserve Disclaimer 
 
The following disclaimer must be made accessible by a hyperlink entitled 
‘Disclaimer’, from any website, web page or e-mail published by a 
Distributor using the Phoneserve name.  

Please replace every recurrence of ‘[your website name here]‘ below, 
with the full URL of your website. 

e.g. www.yourwebsitenamehere.com 

Not 

www.yourwebsitenamehere.com/a-page-of-content.html 

Or 

www.yourwebsitenamehere.com/sub-directory/page.asp 

 

[COPY FROM BELOW THIS LINE] 

[your website name here] is an independent Distributor of Phoneserve 
services. As such, Phoneserve does not give any warranty or other 
assurance as to the operation, quality or functionality of [your website 
name here] - access to the website may be interrupted, restricted or 
delayed for any reason. Neither does Phoneserve give any warranty or 
other assurance as to the content of material appearing on this website, 
its accuracy, completeness, timelessness or fitness for any particular 
purpose.  

To the full extent permissible by law, Phoneserve disclaims all 
responsibility for any damages or losses arising in contract, tort or 
otherwise from the use of or inability to use [your website name here], 
from any material appearing on this site, or from any action or decision 
taken as a result of using [your website name here] or any such 
material.  

Phoneserve is not responsible for and has no control over the content of 
any external links from [your website name here]. Information on [your 
website name here]., or available via hyperlink from [your website 
name here] is made available without responsibility on the part of 
Phoneserve.  

Phoneserve disclaims all responsibility and liability (including for 
negligence) in relation to information on or accessible from [your 
website name here]. 

 
[COPY FROM ABOVE THIS LINE] 
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3.0 Colour Usage 
 
In building your Phoneserve website or web page, please use Phoneserve 
official colours wherever possible, along with black and white. 
 

3.1 Primary Colours 
The RGB colour percentages for Phoneserve’s primary logo colours are 
shown in the diagram below:  
 

 
 

3.2 Using Additional Colours 
If you wish to use additional colours in your design, please endeavour to 
use suitably contrasting colours, whilst avoiding bright/shocking hues. 
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4.0 Text, Style Sheets & Tone of  
Voice 
 

4.1 Text Size & Style 
 

Your written material should be accessible to as many people as possible. 
In order to facilitate this we have written some simple guides on size of 
type, legibility and tone of voice. 
 
The Phoneserve typeface is Helvetica. It has been chosen because it is 
friendly, accessible, legible and widely available. Please use it as your 
default font, using Arial where it is not available. 
 
We use the following text styles on our own website, web pages and email. 
Please try and use these wherever possible in your design: 

 

H1:   Helvetica (or Arial), 18pt, Bold, R51/G153/B00 (#339900) 

 
H2:   Helvetica (or Arial), 16pt, Bold, R51/G153/B00 (#339900) 

 
H3:   Helvetica (or Arial), 14pt, Bold, R51/G153/B00 (#339900) 

 
H4:   Helvetica (or Arial), 10pt, Bold, R51/G153/B00 (#339900) 

 
H5:   Helvetica (or Arial), 8pt, R51/G153/B00 (#339900) 

 
Paragraph Text:  Helvetica (or Arial), 10pt, R51/G153/B00 (#339900) 

 
Attention Text:  Helvetica (or Arial), 10pt, Bold, R204/G00/B00 (#CC0000) 

  
 

4.2 Legibility 
In order to keep our communication legible and accessible we should 
always consider the following points: 
 

·  Colour - Contrasting text from it’s background is easier to read. 
When printing standard documents on white make sure the main 
body text is either black or Phoneserve Dark Green. 
 

·  Spacing - The space between each line of text and between 
paragraphs should be set so it is clear to read and understand. 
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4.3 Tone of Voice  
It is important that we all understand how to speak to our audience in a 
tone of voice that reflects our brand’s values. As a simple guide, think 
about your particular audience and what they need to hear, and check that 
your copy is: 
 

1. Accessible - simple, friendly, jargon-free, straightforward 
 

2. Honest - clear, explanatory, not marketing-speak where possible! 
 

3. Positive - upbeat, enjoyable. 
 

4. Respectful - inclusive, intelligent, non patronising 
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5.0 Accessibility 
 

Phoneserve has made the very best effort to ensure that 
www.phoneserve.com is accessible to as many people as possible, 
regardless of their Internet connection speed or the age/quality of their PC.  
 
Whilst it is difficult to cater for every individual’s needs, when building your 
website or web page, please make your best effort to build a resource that 
can be accessed by all.  
 
Listed below are a few basic guidelines to help you achieve accessibility: 
 

1. Follow W3C guidelines. 
 

2. Make sure your site is easy to navigate. 
 

3. Always try to keep your documents clear and simple. 
 

4. Do not embed text in graphics. 
 

5. Do not use unnecessarily large graphics/pictures. 
 

6. Always ad ‘alt’ tags to your images, describing what the image 
represents. 
 

7. Do not use unnecessary animations. 
 

8. Always make a strong contrast between text and background colours. 
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6.0 Publishing Call Rates 
 
Information about Phoneserve call rates is very sensitive. Whilst it is 
important that your customers know how much it costs to call their favourite 
destinations, your competitors are also very interested in this information. In 
the wrong hands, Phoneserve call rates can be used to refine competitor 
prices and shave valuable margins from your call time. The more difficult it is 
for your competitors to gather Phoneserve call rate data the better.  

 
To this end, Phoneserve requires that you do the following: 
 
1. Never display the rates for more than your top 10 call destinations on 

any single web page. 
 

2. Employ an alphabetical rate reference on your website, showing only the 
call rates for one country per page. For Example: 
 

[First Level] 
 

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z  
 

[Second Level] 
 

Denmark 
Diego Garcia 
Djibouti 
Dominica 
Domincan Republic 

 
[Third Level] 

 

Denmark 
 
Nigeria  50c 
Nigeria, Lagos 27c 
Nigeria, Mobile 60c 
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7.0 E-Mail & Data Protection  
 
The law surrounding the gathering of data from customers and prospects 
online and it’s subsequent use for marketing purposes, is constantly 
evolving across all territories worldwide. One fact remains resolutely clear – 
if you are found to be misusing or abusing the personal information of 
others, you are liable to cause great detriment to your business. 
 
Whilst we can in no way provide Distributors with advice on legal matters, 
we are able to provide some common sense guideline. This list is not 
exhaustive: 
 

·  When collecting customer details, allow them to ‘opt-in’ to receive 
marketing messages from you, rather than ‘opt-out’. Never collect 
customer data without offering at least one of these options.  
 

·  Do not send e-mails to people who have specifically requested not to 
be contacted for marketing purposes.  
 

·  Never e-mail lists of people that you have either bought or procured by 
other means, without  verifying that they have been legally obtained 
and ensuring that it is legal for you to use them. 
 

·  Always include a link to the Phoneserve disclaimer in your email. 
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8.0 Contact & Feedback 
 

We hope that you have found the contents of this guide both useful and 
informative. However, if you feel any additional information could be added, 
or the guide could be improved in any way, please e-mail suggestions to 
info@phoneserve.com 

 
All queries relating to this document should be addressed to: 
 

The Marketing Manager 
Callserve Communications Ltd. 
2 Harbour Exchange Square 
London, E14 9GE 
UNITED KINGDOM 
 
Tel: +44 (0) 20 7517 7100 
Fax: +44 (0) 20 7517 7101 
 
E-Mail: info@phoneserve.com 


